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ABOUT ME FEW WORDS

CREATIVITY | PASSION | INNOVATION | STYLE
SINCE 1981

Graduated from the Higher Institute of Design (master Il), | have solid experience in the world of design, graphic arts,
marketing and communication.

For more than 15 years | have had the chance to travel the world (Europe, United States, Asia), to work on exceptional
projects and to meet great people.

Attached to my region in which | was born, | live in Lorraine in France with my wife and my two children.
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ABOUT ME

MY FIRST DRAWINGS

...from 6 to 12 years old
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ABOUT ME FORMATION & AWARDS

INSTITUT
ISD surericur ENGINEERING DESIGN MANAGER - Master Il First Class Prix spécial
DESIG N Institut Supérieur de Design - Valenciennes / France Award du Jury
RUBIKA

WORLDSHOES ACCESSORES FINALIST 2015
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Finalist Best Booth Finalist Winner Winner Innovation Awards
Berman Car Styling Design WSA Ispo 2015 Ispo 2016 StartUp World Cup CES 2017
Italy Las Vegas Munich Munich 2015 Las Vegas
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ABOUT ME
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STUDIES MINI PROJETCS

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES

2001 - 2003
<SDsu'$‘é{.'é3{DESIGN
FIAT 500
Realization of a modern vision of the Fiat 500. Realized before the presentation of the new current Fiat 500.
OAKLEY APACHE
Creation of the "Apache" model for the sliding brand Oakley."Apache" can be used sitting or standing... sensations guaranteed.
EUROPOST VAN

Creation of a new model of Van equipped with removable compartments loading directly into planes intended for the transport of mail. Guar-
anteed time savings between the road and the sky.

BMW V3

Creation of a minivan model with a panoramic roof for the German manufacturer BMW, incorporating the brand's “EDGE DESIGN” codes,
imagined by Chris Bangle.

FERRARI MILLE MIGLIA
Futuristic retro style study of the famous Ferrari 340 MM spider.



FIAT 500
ISD surericur

DESIGN

Brief: Study of a mythical car and realization of a modern vision.
Realization of a modern vision of the Fiat 500. Realized before the presentation of the new current Fiat 500.

J STUDIES | ISD VALENCIENNES | 2001 - 2006



OAKLEY APACHE
ISD surericur

DESIGN

Brief: Create a unique leisure sliding product.
Creation of the "Apache" model for the sliding brand Oakley."Apache" can be used sitting or standing...
sensations guaranteed.

] STUDIES | ISD VALENCIENNES | 2001 - 2006



EUROPOST VAN
ISD surericur

DESIGN

Brief: Realize a vehicle improving the transport of mail in Europe.
Creation of a new model of Van equipped with removable compartments loading directly into planes intended
for the transport of mail. Guaranteed time savings between the road and the sky.
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BMW V3
ISD surericur

DESIGN

Brief: Create a vehicle that does not yet exist in a manufacturer's range.

Creation of a minivan model with a panoramic roof for the German manufacturer BMW,
incorporating the brand's “EDGE DESIGN” codes, imagined by Chris Bangle.

J STUDIES | ISD VALENCIENNES | 2001 - 2006



FERRARI MILLE MIGLIA
ISD surericur

DESIGN

Brief: Create a modern competition car from a mythical car from the Mille Miglia.
Futuristic retro style study of the famous Ferrari 340 MM spider.

J STUDIES | ISD VALENCIENNES | 2001 - 2006
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STUDIES ARMANI SUA/SUO

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2002

<SDsu'é‘é{.'!3{DESIGN ENH)OR] =’;'%EARJ\/[A]V]
Brief: Realization of a rolling concept using the codes of the high-end brand ARMANI.

4-wheel scooter-vehicle intended for the centers of major European cities such as Rome or London, where cars are prohibited.
Elegant and sober concepts for men (black) and for women (white) powered by electric motors.

Individual project - ISD School Design



ARMANI SUA/SUO
ISD surericur

DESIGN

Brief: Realization of a rolling concept using the codes of the high-end brand ARMANI.
4-wheel scooter-vehicle intended for the centers of major European cities such as Rome or London, where cars are
prohibited. Elegant and sober concepts for men (black) and for women (white) powered by electric motors.

STUDIES | ISD VALENCIENNES | 2001 - 2006



STUDIES PLAYSTATION GAMEJOY

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2003

PlayStation

Brief: With an unlimited budget, you decide to create the vehicle of your dreams.

Vehicle concept for video game fans.

Due to their graphics, video games are becoming more and more realistic. This concept offers the opposite: bringing the virtual atmosphere
into real life.

Controlled by joysticks, this futuristic Gamejoy by Playstation tricycle is equipped with electric motors inserted in the wheels.
Its virtual vision helmet takes its pilot into the world of video games. Play, but in real life!

Publication of the concept in the Spanish magazine SOLO MOTO.

Individual project - ISD School Design



ISD superieur

DESIGN

institut —
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design

J STUDIES | ISD VALENCIENNES | 2001 - 2006

PLAYSTATION GAMEJOY

Brief: With an unlimited budget, you decide to create the vehicle of your dreams.

Vehicle concept for video game fans. Due to their graphics, video games are becoming more and more realistic.
This concept offers the opposite: bringing the virtual atmosphere into real life. Controlled by joysticks, this futuristic
Gamejoy by Playstation tricycle is equipped with electric motors inserted in the wheels. Its virtual vision helmet
takes its pilot into the world of video games. Play, but in real life!



ISD supericur

DESIGN
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Publication of the concept in the Spanish magazine SOLO MOTO.
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STUDIES TOYOTA E-CITY

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2003

< @ TOYOTA

Brief: Create an urban and futuristic vehicle with 0 petroleum or petroleum derivatives.

Realization of a single-seater, two-wheeled vehicle concept, equipped with “Segway” type technology.
Vehicle entirely made with non-petroleum-derived materials.

This electric concept intended for city centers can be driven alone or in a convoy, thus allowing it to be recharged. Between them, the current
passes!

Publication of the concept in STUFF magazine.

Individual project - ISD School Design



ISD superieur

DESIGN

Publication of the concept in STUFF magazine.
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TOYOTA E-CITY
ISD surericur

DESIGN

Brief: Create an urban and futuristic vehicle with 0 petroleum or petroleum derivatives.

Realization of a single-seater, two-wheeled vehicle concept, equipped with “Segway” type technology.

Vehicle entirely made with non-petroleum-derived materials. This electric concept intended for city centers can be
driven alone or in a convoy, thus allowing it to be recharged. Between them, the current passes!
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STUDIES BUGATTI NEW ATALANTE

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2004

< B BUGATTI

Brief: Bringing an exclusive vehicle up to date.

Style study of a modern version of the Bugatti Atalante 55S. Exclusive concept car using the codes of the Bugatti brand and the mythical Ata-
lante 55S model.

Realization of a 1/5th scale model.

Group project - ISD School Design with Jérémy Lial, Stephen Mars and Jérémy Chafer.



BUGATTI NEW ATALANTE
ISD surericur

Brief: Bringing an exclusive vehicle up to date.
D ES I G N Style study of a modern version of the Bugatti Atalante 55S.

Exclusive concept car using the codes of the Bugatti brand and the mythical Atalante 55S model.

Realization of a 1/5th scale model.

J STUDIES | ISD VALENCIENNES | 2001 - 2006
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STUDIES ALPINE DAKAR CONCEPT

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2005

<3Dsu'§é{|'!3{DESIGN # ALRPINE

Brief: Create a completely unexpected vehicle from a vanished brand.

Creation of an SUV concept to participate in the next Paris-Dakar using the codes of the legendary Alpine brand.
Alpine, brand of sports car on track, disappeared in 1995, returns to competition in an unprecedented way through a Rally competition!

Group project - ISD School Design with Romain Herment and Hugo Cerf.



ALPINE DAKAR CONCEPT
ISD surericur

DESIGN

Brief: Create a completely unexpected vehicle from a vanished brand.

Creation of an SUV concept to participate in the next Paris-Dakar using the codes of the legendary Alpine brand.
Alpine, brand of sports car on track, disappeared in 1995, returns to competition in an unprecedented way through a
Rally competition!

J STUDIES | ISD VALENCIENNES | 2001 - 2006



ISD sypericur

DESIGN
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STUDIES DE LA CHAPELLE AEROLITHE

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2005

O=la Chanelle

<SDsu'§é{|'!3{DESIGN

Brief: Realize a sports coupé concept car for the De la Chapelle brand.

Industrial project carried out for the French car manufacturer Xavier De la Chapelle.
Realization of a 1/5th scale model.

Group project - ISD School Design with Jérémy Lial, Stephen Mars and Jérémy Chafer.



DE LA CHAPELLE AEROLITHE

ISD suririeur P ,
Brief: Realize a sports coupé concept car for the De la Chapelle brand.
D ES I G N Industrial project carried out for the French car manufacturer Xavier De la Chapelle.
Realization of a 1/5th scale model.

) STUDIES | ISD VALENCIENNES | 2001 - 2006



ISD superieur

DESIGN

J STUDIES | ISD VALENCIENNES | 2001 - 2006




STUDIES INTO NEXT TO

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2005

ISD«/*&EiDESIGN

Brief: Imagine a new urban vehicle following the ban on cars/motorbikes from going to city centers.

Unprecedented 100% electric concept comprising 2 vehicles.
Use the scooter type vehicle to make your trips from your home (in the suburbs) to the entrance to the city where you work. For your trips in
the city center, use the mini concept to get around.

Publication of the concept in STUFF magazine.

Group project - ISD School Design with Cécile Fidalgo, Jérémy Lial and Sébastien Debarge.



ISD superieur

DESIGN

Publication of the concept in STUFF magazine.

J STUDIES | ISD VALENCIENNES | 2001 - 2006




INTO NEXT TO
ISD surericur

DESIGN

Brief: Imagine a new urban vehicle following the ban on cars/motorbikes from going to city centers.

Unprecedented 100% electric concept comprising 2 vehicles. Use the scooter type vehicle to make your trips from
your home (in the suburbs) to the entrance to the city where you work. For your trips in the city center, use the mini
concept to get around.

J STUDIES | ISD VALENCIENNES | 2001 - 2006



ISD superieur

DESIGN

J STUDIES | ISD VALENCIENNES | 2001 - 2006



STUDIES PERSONAL IDEAS

INSTITUT SUPERIEUR DE DESIGN - VALENCIENNES
2001 - 2006

In addition to the very interesting projects offered by the ISD, | occupied my time on various personal projects.



ISD superieur

DESIGN

J STUDIES | ISD VALENCIENNES | 2001 - 2006



ISD superieur
DESIGN
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ISD superieur

DESIGN

J STUDIES | ISD VALENCIENNES | 2001 - 2006



ISD superieur

DESIGN
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TRAINING PERIOD SAINT GOBAIN - CERAH - BERMAN

JUNIOR DESIGNER
2001 - 2004

ATTIm CERAH C
SAINT-GOBAIN e s B %ﬂa“a
SAINT-GOBAIN

Development of the Urbana range, road parts intended for southern European countries.
The Urbana range represents several tens of thousands of pieces per year.
Development of specific road parts for Italy, Spain, Portugal and Greece.

Research on futuristic ranges and innovative techniques for Saint-Gobain.

Internship supervisor: Mr. Daniel Desbois

C.E.R.A.H. Study and Research Center on Equipment for the Disabled.
Confidential works.

BERMAN CAR STYLING ITALIA

Selected to represent France at the international Berman competition in Italy. Style study based on Fiat 500, Nissan Qashqai and Alfa
Romeo 159. Publication in CAR DESIGN NEWS magazine.
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TRAINING PERIOD CARACTERE

JUNIOR DESIGNER
2005 (6 months)

ARACTERE,

Participation in the development of official Caractere rims.
Market study, competition, stylistic research, materials research, 3D design, production of scale models, tests, etc...
Participation in the development of the body kit of the Audi A6 model.

Research and Development of front and rear bumpers, side skirts and aerodynamic spoiler.

Internship supervisors: Mr. Alain Hurard and Mr. Jean Luc Dries
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TRAINING PERIOD BALISTON SPORTSWEAR

JUNIOR DESIGNER
2006 (8 months)

oo Lidt

Style research for footwear (running, fashion, football, etc.), clothing (jerseys, tracksuits, parkas, etc.) and accessories (balloons, luggage,
teaching materials, etc.) of the Baliston brand.

Participation in the development of the Venus Pro Comfort football boot.

Creation of a textile range for universities.

Participation in the production of communication material: catalogs, brochures, flyers, posters, web banners, advertisements, newsletters,
presentations, etc.

Realization of the packaging of the brand's models and information hangtags.

Organization of photo shoots and photo retouching.

Creation of equipment for the professional football team ESTAC de Troyes in Ligue 1.

Creation of supporter collections and derivative products of the ESTAC team. Scarves, flags, caps, pennants, etc...

Creation of equipment for the professional football team Excelsior Mouscron in Belgian division 1.

Creation of supporter collections and derivative products of the Excelsior Mouscron team. Scarves, flags, caps, pennants, etc...

Creation of equipment for the SLUC Nancy Basket Women team.

Participation in the development of collections intended for amateur clubs of football, basketball, rugby, volleyball, etc...

Participation in textile marking workshops.

Participation in the vectorization of logos and sponsors of clubs equipped by Baliston.

Internship supervisor: Mr. Loic SIMON
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EXPERIENCE BALISTON SPORTSWEAR

DESIGN & MARKETING MANAGER
2006 - 2011

Boulid

Baliston Sportswear is a French sports equipment manufacturer for team and individual sports. Recognized in the world of sport, the brand
has partnered with great sportsmen like Olivier Jacques or Jean Marc Mormeck or professional teams like the national team of Mali, AS
Nancy Lorraine, AC Ajaccio, ESTAC , etc... Baliston was also one of the first brands to participate in campaigns against violence and racism
in sport.

At the same time, Baliston launched a range of fashion shoes derived from sports shoes which was acclaimed by the biggest stars like
Beyoncé, Elton John or Madonna.

As head of design and communication for the company, | created all of the brand's products, jerseys, balls, luggage, shoes, technical equip-
ment, etc... ensured the measurement charters, selected the materials and the colors. | was responsible for the entire product development
and improvement phase with the factories in Asia and Europe. | set up product tests during the different phases with amateur and profession-
al athletes and | followed the production.

At the same time, | was in charge of packaging design, sales and marketing elements.
A great experience that allowed me to discover a multitude of professions around the creation and manufacture of products and which

allowed me to work on hundreds of different projects in the field of sport, to meet top athletes level levels and to participate in the preparation
of major sporting events.
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Creation of a sports luggage collection.
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2006 - 2011

| BALISTON SPORTSWEAR |
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2006 - 2011

ALISTON SPORTSWEAR
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EXPERIENCE BALISTON SPORTSWEAR

DESIGN & MARKETING MANAGER
2006 - 2011

Through the equipment supplier Baliston, | had the chance to take care of all the Professional and supporter collections of the Ligue 1 foot-
ball club AS Nancy Lorraine from 2006 to 2010.

Passionate about football, | was able to go behind the scenes of professional football and was able to develop products in

collaboration with very high level athletes. | had the honor of creating the jersey for the Coupe de la Ligue final at the Stade de France as
soon as | arrived in 2006 (Victory of AS Nancy Lorraine 2-1 against OGC Nice), then of develop specific collections for the Ligue 1 and
Europa League championships, etc.

Also in charge of the collections of supporter products, | was able to create complete ranges of textile products, luggage,
accessories, gadgets, etc...

Then | took care of all the communication on these products through catalogs, website, etc... As well as the layout of the official store at the
Stade Marcel Picot in Nancy and the design of the asnl online store.



AS NANCY LORRAINE
| had the honor of creating the jersey for the Coupe de la Ligue final at the Stade de France as soon as | arrived in 2006
(Victory of AS Nancy Lorraine 2-1 against OGC Nice)
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AS NANCY LORRAINE

Creation of equipment worn by professional players of AS Nancy Lorraine
for several seasons in French Ligue 1.
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AS NANCY LORRAINE

Creation of equipment worn by professional players of AS Nancy Lorraine
in the European Cup.
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AS NANCY LORRAINE

In charge of all communication on these products through catalogs, the website, etc. As well as the layout of the
official store at the Stade Marcel Picot in Nancy and the design of the ASNL online store.
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accessories, gadgets, etc...
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EXPERIENCE OTHER SPORTS EXPERIENCES

DESIGN, MARKETING, COMMUNICATION, GRAPHICS
2006 - 2011

g

@ spor't.Fr' 4®¥ecolosport®

CLUB ELITE

Club Elite is a specific program for amateur football. Sponsored by the famous professional coach Guy Roux and financed by

sponsors such as B'win, Gorenje and Ryanair, this program allows French football clubs to equip themselves with professional equipment
at a lower cost (paid for by the sponsors in exchange for display on shirts and around stadiums)

On this project, my role was to design the sports equipment and to carry out all the communication around them.

ECOLOSPORT
Ecolosport is an environmentally friendly sports brand that is committed to designing eco-responsible products at low cost.
It was one of the first brands to use recycled polyester and natural materials.

On this project, my role was to design the ecological equipments and to carry out all the communication around them.

VIP SPORT

VIP SPORT is a B to B merchant site on the internet intended exclusively for sports clubs Designed in collaboration with Mr. Fabrice Jourdain
(one of the founders of vente-privées.com), the site allows sports clubs to acquire products from major brands such as Nike, Adidas, Puma,
etc... at attractive prices.



LE CLUB ELITE

Club Elite is a specific program for amateur football. Sponsored by the famous professional coach Guy Roux.
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ECOLOSPORT

Ecolosport is an environmentally friendly sports brand that is committed to designing eco-responsible products at low cost.
It was one of the first brands to use recycled polyester and natural materials.
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VIP SPORT

VIP SPORT is a B to B merchant site on the internet intended exclusively for sports clubs Designed in collaboration
with Mr. Fabrice Jourdain (one of the founders of vente-privées.com)

vipsport.fr
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EXPERIENCE GLAGLASHOES

DESIGN & MARKETING MANAGER
2011 - 2016

GLAGLASHOES

Glagla shoes are revolutionary, ultra-light lifestyle sneakers with a wide range of styles and colors. Thanks to its unique outsole structure,
Glagla shoes allow free air circulation throughout the shoe. This is the original 100% ventilated shoe. Glagla shoes are hugely successful in
more than 60 countries on 5 continents. Glagla has become one of the fashionable shoes in the market.

As everyone has boots in winter, everyone must have a pair of Glagla shoes in summer! Glagla shoes are the T-shirt for your feet!

As head of design and marketing of the company, | created the different models of the brand, selected the materials and colors.
| handled the entire product development and improvement phase with the factories in Asia and | monitored production.

At the same time, | was in charge of the design of packaging, sales and marketing elements, as well as the creation of booth for
various trade fairs around the world. Finally, | am also in charge of the layout of some Glagla shops in different countries.

A very nice experience that allowed me to know all the stages of shoe manufacturing and the international marketing aspects.
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] EXPERIENCE | GLAGLASHOES | 2011-2016
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EXPERIENCE DIGITSOLE

HEAD OF DESIGN
2016 - 2023

@ DIGITSOLE® |3
FRENCH TECH

Digitsole is a French company of connected footwear products (soles and shoes). Connected to dedicated smartphone applications, Digit-
sole products embed electronics to heat your feet, count your steps, your calories, your way of walking, etc.

Digitsole has distinguished itself by winning several innovation awards at various trade fairs around the world, ISPO, CES in Las Vegas, etc.
This notoriety has enabled Digitsole to join forces with major brands such as JIMMY CHOO, DECATHLON, etc... to develop specific connect-
ed products.

Highlighted by French Tech and Emmanuel Macron, Digitsole has established itself as a leader in connected products in the field of footwear.

Since 2020, Digitsole has focused on the medical field with specific constraints and products that comply with the various related standards.

As head of design and marketing for the company, | created the brand's different models, selected materials and colors.
| oversee the entire product development and improvement phase with the factories in Asia and | monitor production.

At the same time, I'm in charge of the design of packaging, sales and marketing elements, as well as the creation of stands for
various trade fairs around the world.

An enriching experience that allowed me to participate in the integration of electronic products directly into soles and shoes and to find solu-
tions to the various constraints that were linked to them.



Winner
Ispo 2016

Munich

DAVOS (SWITZERLAND)
Emmanuel Macron
with the Digitsole shoe
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INNOVATION
AWARDS

Concept shoe for the CES Las Vegas show
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Digitsole Smartshoe | The World's First

Intelligent Sneaker

G Buetooth
|

INNOVATION
AWARDS

Innovation Awards
CES 2017
Las Vegas

La
FRENCH TECH

La French Tech s'expose

FOOTWEAR, REINVENTED

iiifo auCES de Las Vegas e oF — 87" QAT o il

semelle ol une chau ® chauffantes connectiées (Digitsole)
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La semelle connectée a séduit

Epsilon (Digitsole) remporte la premiére édition de la «Startup \

RMC &
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Y .
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W b STARTUPR }
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2017

Winner
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R UYLl SYRE | "Mon attitude vis-a-vis de Bachar al-Assad a changé", les "actes
2015 ELRY ETATS-UNIS| odieux” de son régime "ne peuvent étre tolérés" (Donald Trump).
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9. CYCLINGPROFILER

") connected smart insoles
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Hervé Arnould - 18/05/2022
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EXPERIENCE BAL X PHILIPPE STARCK

SENIOR MANAGER, FOOTWEAR DESIGN
2020 - 2024

EX<STARCK

In collaboration with the famous French designer Philippe Starck, BAL designs connected shoes using only ecological materials. Castor,
cotton, recycled EVA, etc.

By using the minimum possible materials to create its shoes, water-based glues and suggarcane packaging, BAL X STARCK has launched
a real challenge since 2022.

Embedding technology via an electronic box hidden in the shoe, BAL X STARCK is revolutionizing the world of footwear by being the first
shoe brand to offer its products in the form of a subscription with the recovery of used shoes.

Ecological of course, but also at the cutting edge of technology. Indeed BAL X STARCK offers shoes connected to an application that allows
you to know all the parameters of your activities.

My role as designer and development manager allowed me to work closely with Philippe Starck and his teams and to ensure the relationship
between the Starck team and the manufacturing plants.

A revolutionary project that allowed me to acquire new skills on ecological materials and product launch on the American market.

At the same time, | was able to participate in certain marketing graphic elements, the official site and all product labeling to ensure perfect
logistics between Asia, the USA, Europe and the various distributors.
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ECOSHOE V1 X PHILIPPE STARCK

100% eco-friendly connected shoes. The future is here.

] EXPERIENCE | BAL X PHILIPPE STARCK | 2020 - 2024
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ECOSHOE V1 X PHILIPPE STARCK

Miniature electronic chips integrated into shoes.
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ECOSHOE V1 X PHILIPPE STARCK
Eco Packaging and Labels
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Forbes

Philippe Starck On How
Boredom With His Creativity
Led Him To AI, And His New
Baliston By STARCK Shoes

Rebecca Subravardi

On the other end of my Zoom is the world renowned architect, i1
and industrial designer, Philippe Starck. During the call, the ligh

and ever-zealous creative is enthusiastically convineing me of tw

First, that Portugal, where he resides, is the closest place to heav BA

earth for him; and, second, that Al is no longer a choice for the w

@desdgnwanled ;'?\.TJ‘-.I'-DZ', ¥
Baliston itroduces Al-augmented
footwear by Philippe Starck

Utilizing the power of Al technology, Baliston by Starck offers
stylish everyday shoes made of only five recyclable materials ‘ Baliston IaunCh9§

and boasting 100% recyclability I :,.
Baliston is shaking up the fashion industry with its groundbreaking debut collection of ‘recyc la ble, tech-f
footwear, Baliston by Starck. Collaborating with visionary futurist designer Phillppe su pported sh oes

Starck, they have crafied an Al-augmented footwear line that boasts cutling-edge

2020 - 2024

Al gy. 100% recy ility, and a subscription to an innovative ecosystem of

services Ralistan launched BALISTON BY STARCK. s debut cnllaction of tech-augmentad ard 1003
recyclable foatwear created in colaboration with world-renowined creator Phiippe Starck,

These shoes are more than just stylish accessaries for your feet. They're equipped
The shoes are made from just five biokased recyclatle materials ard designed tm moniter the

with Al that captures the unique biometrics of your gait. Not only that - it analyzes deteriasation of their swn cushioning allowing every shoe praduced by the comaany 1o be

your walking DNA too, By syncing with an app. users can receive personalized callected at the end of its ife and to be 160% recycled. The goal b ta engure that Baliston
shioes will nol be & part of the 25 billen pairs produced every year and sorapped semewhere

Insights on thelr body mechanics and leamn how to move maore efficiently. polluing the planet.

X PHILIPPE STARCK

The brand is taling sustainabilicy 1o aniother evel where the manufaciurers become
responsible for what they produce - mapping the future of techintegrated fashion,

The BALISTOM BY STARCK collaction was croated around the idoa that being sustainable istha
bare i recksctinn et is required from the design phase, Pastnering with
Philippe Starck was a meeting of ke minds, and an exerase in minirmum desigr. The resull:
eabectian that & a unique and uneer madel availabie in § enlors wirh each shoe mads of js
five 100M recyclable bic-based materiels, such a3 cestor bear yarm, crgenit cotten, recyche
plastic, sugarcane green EVA, and non-slip rubber.
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FREELANCE EIGHTY ONE DESIGN

SENIOR FREELANCE DESIGNER
SINCE 2024

8I EiohtyOne

| now offer my freelance services in the fields of design, graphic arts, branding, communications, and much more.

As a Design and Communications Manager for numerous startups, companies, and professional clubs, | now have extensive experience in
a wide variety of fields, including sports, fashion, automotive, and medical.

| also try to pass on this experience to my students at the Nancy School of Design (ESDAC).
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d FREELANCE
Complete creation of the graphic charter for my new compa- D — S | G N E R
ny, Eighty One Design.

Creation of the official logo, marketing flyers, marketing bro- & G R A P | C
chure, and website eightyonedesign.com.

[t s o L (q’ FAREELANCE | DESIGNER & GRAPHIC DESIGNER

o Mmziflif e i’!:!fim et CIEST lCI QU E
2 == TOUT COMMENCE

+ 20 ANS D’EXPERIENCE
ol de collaborations avec de pastigleusss entraprisas dans diflérents domaine

www.eightyonedesign.com

DESE830038 | projet@eightyonedssigncom
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I'm going back to school, but on the other side of the desk.

First year teaching fashion design with Bachelor 2 students
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C$| X Fc Metz

Creation of the FC Metz online museum. Creation of all the
club's jerseys worn by professional players since 1932.

www.maillotgrenat.com
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8' X (BALISTON

Continuation of the collaboration with Baliston.

Creation of connected insoles dedicated to golf.
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8' X o) FORTERRO

Creation of an advertising campaign for Forterro, the inter-
national ERP software specialist;

FORTERRO / SYLOB / PRO CONCEPT / CLIPPER

| ETRE BIENI EQUIPE

A C EST |MPORTANT j= ‘

*»SYLOB *»PROCONCEPT .> C LI P P E R
MON METIER MON LOGICIEL ERP MON METIER MON LOGICIEL ERP
,)W MON METIER MON LOGICIEL ERP
EST IMPORTANT! I MON METIER. MON LOGICIEL ERP



- EXPOSITION DE MILLIERS D'OBJETS ET MAILLOTS DU FC METZ -

Gl » FCMETZ FC METZ '

Creation of the official poster for the FC METZ Vintage
event.
And creation of the logo for the new association.

I\ C METZ
N\

l fxl' ‘/“\_\‘(\:1

Uintags)

:l'.

10H - MATCH DES ANCIENS DU FC METZ
TOURNOIS DE BABY FOOT ET FIFA
DEDICACES DES JOUEURS

ANIMATIONS - TIRS AUX BUTS
PROMENADES EN BATEAU - MAQUILLAGES
TOMBOLA - NOMBREUX LOTS A GAGNER

Entrée gratuite / Restauration et buvetie sur place

29 MAI 2025 / Apartirde 9H

%, CLOS DE LONGEVILLE LES METZ

700 Promenade de la Goulotte, 57050 Longeville-les-Metz
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SRR\ ¢

Creation of an adidas application dedicated to runners.
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